










80
Minimum 
Credits 

40+
Live Sessions 

80+
Training 

Assistant Session

20+
Case Studies 

& Industrial Talks

The two-year MBA online program is structured to create dynamic 
global business leaders for a rapidly changing world.

Eligibility
Bachelor degree in any discipline with at least 50% marks from
recognized University/ Institution. Graduates of recognized 
professional programes like CA/ ICWA etc. are also eligible to apply.

Duration
2 years (4 semesters)

Master of Business Administration (MBA)

*To know more about the currently available scholarship, 
visit our website www.onlinecu.in or contact our helpline number 1800 1213 88800

Harvard Business Publishing Education modules are included in this 
program. 

10
Value Added 

Harvard Credits

Domestic International

$3,000 USD

Full Fees = INR 2,00,000/-

= INR 1,50,000/-Effective Fees
after 25% scholarship

= INR 37,500/-Semester Fees

= FreeRegistration

Fee Structure
$













Program Electives

Logistic Management

Information Technology Banking & Insurance Logistics & Supply Chain
Management

Quality Management and 
Quality Techniques

3rd Sem

 3rd Sem

Managing E-Business/
Business Intelligence

3rd Sem

System Analysis and
Design

 3rd Sem

Managing IT-Enabled
Services

 3rd Sem

Knowledge
Management

 3rd Sem

Business Process
Re-Engineering

4th Sem

Database
Management

4th Sem

Merchant Banking & Financial
Services

3rd Sem

Legal Aspect of Banking  3rd Sem

Treasury & Risk Management 3rd Sem

Corporate Insurance
Management

3rd Sem

Mutual Funds and Portfolio
Management

4th Sem

Banking & Insurance
Management

4th Sem

Logistics and Supply Chain
Management

3rd Sem

Quantitative Techniques for
Management

3rd Sem

Retail Store and Visual
Merchandising

4th Sem

Operations Management 4th Sem



Hospital Management Event Management Travel & Tourism Management

Hospital Planning &
Services

3rd Sem

Benchmarking in
Health Care

 3rd Sem

E-Skills in Health Care  3rd Sem

Human Resource
Management in
Health Care

 3rd Sem

Ethical & Legal Aspects
of Health Care

4th Sem

Health Care Marketing 4th Sem

Event Planning 3rd Sem

Culture and Entertainment  3rd Sem

Event Risk Management 3rd Sem

Event Marketing Campaign 3rd Sem

Principles of Event
Management

4th Sem

Budgeting and Costing of
Events

4th Sem

Tourism Economics 3rd Sem

Tourism Marketing  3rd Sem

Geography and International
Tourism

3rd Sem

Tourism Concept and Impact 3rd Sem

Tourism Policy, Planning and
Development

4th Sem

Travel Agency Management 4th Sem



Airlines & Airport
Management Operations Management Digital Marketing

Airline and Airport
Operations

3rd Sem

Strategic Airport
Planning and Marketing

 3rd Sem

Aircraft Maintenance
Management

 3rd Sem

Aviation Safety and 
Security

 3rd Sem

Aviation Legal
Environment

4th Sem

Aviation Resource
Management

4th Sem

Production Planning and
Control

3rd Sem

Quantitative Techniques &
Methods

 3rd Sem

Operations Management and
Strategy

3rd Sem

Logistics & Supply Chain
Management

3rd Sem

Material Management 4th Sem

Operations Research 4th Sem

SEO 3rd Sem

Content Marketing  3rd Sem

Social Media Marketing 3rd Sem

Digital Entrepreneurship 3rd Sem

Affiliate Marketing and Google
AdSense

4th Sem

Performance Marketing 4th Sem



Marketing HRM International Business

Marketing Analytics 3rd Sem

Advertising and Brand
Management

 3rd Sem

Marketing of Services  3rd Sem

Service Marketing and
CRM

 3rd Sem

Integrated Marketing
Communication

4th Sem

Industrial Marketing 4th Sem

Human Resource Analytics 3rd Sem

Organisation Change &
Development

 3rd Sem

Cross Cultural Management 3rd Sem

Compensation Management 3rd Sem

Performance Management:
Systems and strategies

4th Sem

Methodology of Training
and Development

4th Sem

Export Import Documentation 3rd Sem

International Economics  3rd Sem

International Trade 3rd Sem

Financing of International
Trade

3rd Sem

International Human Resource
Management

4th Sem

International Advertising and
Brand Management

4th Sem



Entrepreneurship Finance Retail Management

Entrepreneurial
Strategies-I

3rd Sem

Social Entrepreneurship  3rd Sem

Entrepreneurial
Strategies-II

 3rd Sem

Family Business
Management

 3rd Sem

Innovation & Creativity
in Business

4th Sem

Small Business
Management

4th Sem

Banking and Financial
Services Management

3rd Sem

Project Finance and Financial
Modeling

 3rd Sem

Tax Planning and
Management

3rd Sem

International Finance 3rd Sem

Investment Management 4th Sem

Mergers and Acquisitions 4th Sem

Retail Marketing 3rd Sem

Buying Merchandising  3rd Sem

Retail Sales Techniques and
Promotion

3rd Sem

International Retailing 3rd Sem

Retail Operations
Management

4th Sem

Retail Management
Perspective

4th Sem



Disaster Management

Disasters, Hazards and Extreme Events 3rd Sem

Disasters, Vulnerability and Risk  3rd Sem

Policy, Institutions, Governance and Disaster Management  3rd Sem

Disasters and Development  3rd Sem

Disaster Risk Reduction and Development Planning 4th Sem

Introduction to Public Health and MentalHealth in Disasters 4th Sem














